Sports and Entertainment Marketing

Course Syllabus




Textbook:  Sports and Entertainment Marketing

Mrs. Misty Rather




E-mail: misty.rather@allen.kyschools.us 

Work Phone:  270-622-4711



Office Hours:  9:50 – 11:10 a.m.

Course Description:  This course is designed to develop a thorough understanding of the marketing concepts and theories that apply to sports and events.  This course is based on the business and marketing core that includes communication skills, distribution, marketing-information management, pricing, product/service management, promotion, selling, operations, strategic management, human resource management, and the economic impact and considerations involved in the sports and event marketing industries. Leadership development will be provided through DECA.

Student Expectations:  

1. Be in class on time.  

a. Late to class 2 times = morning detention

b. Late to class 3 times = call home and morning detention

c. Late to class 4 times = afternoon detention for each tardy to class

2. ABSOLUTELY No Sleeping In Class.

a. Action will be taken

3. No Food or Drink in class except for bottled water.

4. All assignments must be completed accurately, correctly and on time.  

5. You are responsible for asking me about any missed work when you are absent from school.

6. Write your name and description of assignment on everything you turn in.  i.e. notes, definitions, chapter review, etc.

7. Use computers properly and ethically.  Refer to student handbook.

8. Do NOT print anything unrelated to this class.

9. Act maturely and responsibly.

10. Foul language will not be tolerated.

a. 1st offense:  verbal warning

b. 2nd offense:  office referral

Assignment of Grades:

Projects:  
50%


Class work:
50%

Materials needed for this class:
1-subject notebook
composition notebook

1 – pocket folder

Course Goals and Expectations:
· Use computers/electronic equipment whenever possible, utilize business software, appropriate web software and other kinds of technology to collect, organize, and communicate information and ideas.

· Conduct marketing research and develop knowledge of its importance to sports and event marketing.

· Develop an understanding of career opportunities in the sports and event industry.

· Demonstrate a fundamental knowledge of marketing concepts, functions, and strategies as they relate to sports and events.

· Identify the role and components of sponsorships.

· Identify and evaluate why businesses would sponsor a sports property or event.

· Discuss sponsorship evaluation methods and measurement.

· Explain the role and types of promotions.

· Identify the components of a promotion mix for a sports marketing or entertainment event.

· Develop a promotion plan for an event or sports property.

· Identify sales methodologies used in sport/event marketing.

· Describe relationships with sport/event client/customer/fans.

· Describe factors that motivate people to participate in/attend sports/events.

· Sell advertising space in printed and electronic materials (e.g., program, yearbook, media guide, fan guide, team photo cards, etc.)

· Analyze the impact of legal issues such as the impact of unions, contracting, utilization of convention venues, the management of related risks, and other legal considerations on the sport/event industries.

· Discuss the economic impact of sports/events with relation to elasticity, salaries, tickets, advertising, sponsorships, endorsements, stadium/venues, communities, merchandise, licensing, etc.

· Plan, conduct, and evaluate a sporting and or entertainment event.

· Apply math and communication skills within the technical content.

· Develop employability skills including understanding the process of creation of a resume, and a letter of application, and completing an application form.

· Utilize activities of DECA as an integral component of course content and leadership development.

· Discuss the impact of sports and event marketing on the economy.

· Identify the components of branding and licensing within the sports and event industry.
·  Identify individual work habits/ethics (individual/team skills, confidentiality, problem solving, punctuality, self-discipline, communication skills) and explain their importance in the work place.
Major Projects:
Player Position Pages

Player Biographies

Team Merchandise

Stadium Design

Final Project: Sports Program

Class Simulation:  Virtual Business Sports Program

